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Max Tipton Award  
for Marketing Excellence

Max Tipton was an expert in new home 
marketing. A true visionary who shared 
his knowledge and insights. He never 
stopped giving back to the industry.

Since 1970, the Sales & Marketing Council 
of Southern California has honored one 
individual each year who embodies the 
qualities of the Max Tipton value system 
to honor his memory.

The Award does not honor a successful 
business career. Rather, the honoree 
must be a recognized expert in the field 
of marketing or merchandising, spanning 
many years. 

Someone who understands the big 
picture. A leader with selfless nature who 
is willing to share his or her information 
and knowledge with others.

Willing to give back as Max Tipton did 
and to have demonstrated strength 
of character that commands respect 
throughout the industry. 

2013 Honoree

Christine S. Johnson
Founder - President 
Design Tec Inc.

B.J. STEWART WOMEN’S 
ACHIEVEMENT AWARD

This award recognizes the invaluable 
contributions of women who have 
demonstrated a commitment and made 
a significant impact on the progress of 
women in the building/housing industry.  

In light of her tremendous 
accomplishments as a marketing 
professional and her willingness to share 
her knowledge, time and resources with 
others, Sales & Marketing Council in 
1992 established an award in honor of 
Barbara (B.J.) Stewart.

The B.J. Stewart Women’s Achievement 
Award continues to serve the industry’s 
future by encouraging recipients to 
emulate the positive qualities Barbara 
demonstrated in her professional and 
personal life and also gives important 
and well-deserved recognition to 
outstanding women.

2013 Honoree

Dana Kovach
Kovach Marketing

Max C. Tipton Memorial 
Award for Marketing 
Excellence
Past Recipients

2012 – Steve Ormonde
2011 – Melinda Masson
2010 – Bill Watt
2008 – Miriam Tate
2007 – Gary Ryness
2006 – Boyd Martin
2005 – Carina Hathaway
2004 – Tom Martin
2003 – Walt Richardson
2002 – Aram Bassenian
2001 – Larry Webb
2000 – Al Gobar
1999 – Claudia Roxburgh  
1998 – Robert Saywer
1997 – Michael Hixson
1996 - Howard Englander
1995 – Roger Holloway
1994 – Don Moe
1993 – Arthur Danielian
1992 – Cortland Paul
1991 – Randall Lewis
1990 – Charles S. Dreyer
1989 – Carole Eichen
1988 – Barry Berkus
1987 – Beverly Trupp
1986 – Bob Hubbert
1985 – Gary Campbell
1984 – Bayne Sparks
1983 – Herbert L. Aist
1982 – Rita Lamkin
1981 – Burton E. Shefko
1980 – Peter M. Mayer
1979 – Joseph W. Smith
1978 – L.C. “Bob” Albertson
1977 – Richard F. Russell
1976 – Kenneth W. Agid
1975 – W.E. Michell
1974 – Sanford R. Goodkin
1972 –Warren Toman
1971 – Lester Goodman
1970 – John Martin

B.J. Stewart Women’s 
Achievement Award 
Honorees

2012 – Joan Marcus-Colvin
2011 – Debra Pember
2010 – Valerie Hardman
2008-2009 – Lisa Parrish
2007 – Sandy Keedy
2006 – Melinda Masson
2005 – Barbara Nagle
2004 – JoAnne Williams
2003 – Joyce Mason
2002 – Robin Merchant
2001 – Ann Romano
2000 – Carol Carroll
1999 – Carol Hoffman
1998 – Dana Eggerts
1997 – Diane Jensen
1996 – NormaLynn Cutler
1995 – Ava Carberry
1994 – Sandra Kulli
1993 – Shirley Brown
1992 – Toni Alexander
1991 – Julie Brinkerhoff
1990 – Judy Foster
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2013 SoCal
Award Winners

Category 2
Sales Person of the Year

Steve Merryman 
Ultimate New Home
Sales & Marketing

Category 3 
Sales Team of the Year

Shannon Barker, Graig Lee, and 
Donna Morris 
Everton Grove, Pulte Group

CATEGORY 4 
Sales Manager
of the Year

Ben Blomdahl
Pulte Group

CATEGORY 5
Marketing Director
of the Year

Dottie Paek
Toll Brothers

Category 8 
Builder Customer Service 
Professional

Norm Carraher
The New Home Company

Category 9
Builder Project Manager 
of the Year

Isaac Boyd
Toll Brothers

Category 6 
Builder Designer of the Year

Vicki Forteza 
Pulte Group

Category 7 
Builder Community 
Superintendent of the Year

Dan Ellerman 
Pulte Group
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2013 SoCal
Award Winners

Category 14 
BUILDER PARTNER
OF THE YEAR

KTGY GROUP

Category 15 
INNOVATION AWARD

KTGY IDEA LAB

Category 11 
Builder Escrow 
Coordinator of the Year

Lori Michael
The New Home Company

Category 13 
Rising Star of the Year

Rachel Otero Vogel
Fusion Sign & Design

Category 10 
Building Purchasing 
Manager of the Year

Melanie Andrews
The New Home Company

Category 12 
Builder Team of the Year

Toll Brothers
Amalfi Hills

Category 15 
INNOVATION AWARD

The ABC Green Home
Irvine, CA

Builder:
BCA Developer along with 
North Orange County ROP, 
BITA Program 

Developer:
Peninsula Publishing & 
Southern California Edison 
(SCE)

Architect/Designer:
KTGY Group, Inc.

Interior Design:
Venture One Design, Inc.
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2013 SoCal
Award Winners

Category 16 
BEST LOGO DESIGN

Agave
Builder:
William Lyon Homes

Marketing Director:  
Janet Kemmerer

Ad Agency:
Hayes Martin Associates

Category 17 
BEST GRAPHIC 
CONTINUITY

Coral Ridge
Builder:
Shea Homes

Marketing Director:
Janet Benavidez

Ad Agency:
Kovach Marketing

Category 19 
Best Brochure

Agave
Builder:
William Lyon Homes

Marketing Director:
Janet Kemmerer

Ad Agency:
Hayes Martin Associates

Category 20 
Best SPECIAL 
PROMOTION

Rancho Mission Viejo
Builders Fairs
Developer:
Rancho Mission Viejo

Marketing Director:
Nadine Corrigan

Ad Agency:
Greenhaus
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2013 SoCal
Award Winners

Category 21 
BEST INTERNET 
MARKETING

Rancho Mission Viejo
Developer:
Rancho Mission Viejo

Marketing Director:  
Nadine Corrigan

Ad Agency:
Greenhaus

Category 22
BEST social 
marketing

Playa Vista
Developer:
Brookfield Residential

Marketing Director:
Alison Banks

Ad Agency:
Gunn|Jerkens Marketing 
Communications

Category 23
Best DIGITAL SALES TOOL

Fairbrook Estates:
Virtual Renderings
Builder:
Ryland Homes

Marketing Director:
Carola Cherief

Interior Design:
Studio Design Group Interiors

Renderer: 
OnePix3D / Hernan Gonzalez

Category 23
Best DIGITAL SALES TOOL

Rancho Mission Viejo: 
Digital Sales Tool
Developer:
Rancho Mission Viejo

Marketing Director:
Nadine Corrigan

Ad Agency:
Greenhaus
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2013 SoCal
Award Winners

Category 24 
BEST OVERALL
Advertising
Campaign

Valencia
Developer:
Newhall Land

Marketing Director:  
Marlee Lauffer

Ad Agency:
Gunn|Jerkens Marketing
Communications

Category 26 
BEST WEBSITE FOR A
BUILDER PARTNER

PacificDimensions.com
Pacific Dimensions, Inc.

Marketing Director:  
Nancy Hall

Ad Agency:
Gunn|Jerkens Marketing
Communications

Category 27 
BEST SIGNAGE

Willowbend
Builder:
William Lyon Homes

Marketing Director: 
Janet Kemmerer

Ad Agency:
Hayes Martin Associates

Signage:
Outdoor Dimensions

Category 25 
BEST WEBSITE

PlayaVista.com
Developer:
Brookfield Residential

Marketing Director:  
Alison Banks

Ad Agency:
Gunn|Jerkens Marketing
Communications

http://www.pacificdimensions.com/
http://www.playavista.com
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2013 SoCal
Award Winners

Category 28 
BEST SALES
EXPERIENCE

Alta Del Mar
Builder:
Pardee Homes

Marketing Director:  
Matt Sauls

Sales Office Design:
LunaPearl Studio

Category 28 
BEST SALES
EXPERIENCE

Rancho Mission Viejo
Developer:
Rancho Mission Viejo

Marketing Director:
Nadine Corrigan

Ad Agency:
Greenhaus

Sales Office Design:
Creative License

Category 29 
BEST DESIGN CENTER

Chateau Interiors & Design
Marketing Director:  
Carolyn Little

Category 30 
BEST LANDSCAPE DESIGN

Amalfi Hills:
Sorrenti Collection
Builder:  
Toll Brothers, Inc.

Marketing Director:
Dottie Paek

Landscape Design:
Summers Murphy &
Partners, Inc.
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2013 SoCal
Award Winners

Category 31 
Best Indoor/
Outdoor Living

Amalfi Hills 
Positano Collection: 
La Morra
Builder:
Toll Brothers

Marketing Director:  
Dottie Paek

Interiors:
Ryan Young

Landscape Design:
Summers Murphy
& Partners

Category 32 
Best Community
Award

Villa Metro
Builder:
The New Home
Company

Marketing Director:
Megan Eltringham

Architect:
Robert Hidey Architects

Interiors:
Meridian Interiors

Category 33 
Best Interior 
Merchandising of a 
detacHed home 
under 1,500 sq ft

Bungalows: Plan 1
Builder:
Stanard Pacific Homes

Marketing Director:
Suzie Ek

Interiors:
Pacific Dimensions

Category 34 
Best Interior 
Merchandising of a 
detacHed home 
1,500 - 2,500 SQ FT

Capri  at Brightwater:
Plan 5
Builder:  
Woodbridge Pacific Group.

Marketing Director:
Karen Spargo

Interiors:
Chameleon Design
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2013 SoCal
Award Winners

Category 37/38 
Best Interior 
Merchandising of aN 
ATTACHED  home 
under 1 ,750 sq ft

Origen - Skyloft:
Plan 3
Builder:
Shea Homes San Diego

Marketing Director:
Vanessa Linn

Interiors:
Ami Samuel Interiors

Category 39 
Best Interior 
Merchandising of an 
attacHed home 
1,750  SQ FT & over

Sapphire Tower:
Penthouse
Builder:  
Urban Housing Partners

Marketing Director:
Lenette Hewitt

Interiors:
Design Line Interiors

Category 35 
Best Interior 
Merchandising of
a detacHed home 
2,500 - 4,000 SQ FT

Seaside Ridge:
Plan 6
Builder:  
Brookfield Residential

Marketing Director:
Carina Hathaway

Interiors:
Design Line Interiors

Category 36 
Best Interior 
Merchandising of
a detacHed home 
over 4,000 SQ FT

Alta Del Mar:
Plan 3
Builder:  
Pardee Homes

Marketing Director:
Matt Sauls

Interiors:
Pacific Dimensions
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2013 SoCal
Award Winners

Category 40 
Best ARCHITECTURAL
DESIGN OF A
DETACHED HOME
UNDER 2,100 SQ FT

Amerige Heights:
Plan 1
Builder:  
Brookfield Residential

Marketing Director:
Carina Hathaway

Architect:
Woodley Architectural
Group, Inc.

Category 41 
Best ARCHITECTURAL
DESIGN OF A
DETACHED HOME
2,100  to 2,500  SQ FT 

Ryland Sendero:
Plan 2
Builder:  
Ryland Homes

Marketing Director:
Carola Cherief

Architect:
Danielian Associates

Category 42 
Best ARCHITECTURAL
DESIGN OF A
DETACHED HOME
2,500  to 4,000  SQ FT 

Estilo at Rancho Mirage:
Élan
Builder:  
Toll Brothers Desert

Marketing Director:
Kari Roland

Architect:
RFT Design

Category 43 
Best ARCHITECTURAL
DESIGN OF A
DETACHED HOME
OVER 4,000  SQ FT 

Alta  Del  Mar:
Plan 3
Builder:  
Pardee Homes

Marketing Director:
Matt Sauls

Architect:
Bassenian Lagoni Architects
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2013 SoCal
Award Winners

Category 45/46 
Best ARCHITECTURAL
DESIGN OF AN
ATTACHED HOME

Agave:
Plan 1
Builder:  
William Lyon Homes

Marketing Director:
Janet Kemmerer

Architect:
Urban Arena

Category 47 
Best ARCHITECTURAL DESIGN OF A
multi-family COMMUNITY

Terraces at Santiago Builder:  
Advent Companies

Developer:
C&C Development

Architect:
Bassenian Lagoni Architects

Category 45/46 
Best ARCHITECTURAL
DESIGN OF AN
ATTACHED HOME 

The Townes at 360
Builder:  
William Lyon Homes

Marketing Director:
Janet Kemmerer

Architect:
Angeleno Associates, Inc.
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2013 SoCal
Award Winners

Category 48 
Community of the year with a sales price 
under $600,000

Category 48 
Community of the year with a sales price 
$600,000 to $1 million

Builder:
The New Home Company

Marketing Director:  
Megan Eltringham

Ad Agency:
Paolcuci Communication 
Arts

Architect:
Robert Hidey Architects

Builder:
TRI Pointe Homes

Marketing Director:  
Barbara Trachy

Ad Agency:
Kovach Marketing

Architect:
Bassenian Lagoni 
Architects

Interiors:  
CDC Designs

Signage:
Fusion Sign & Design

Landscape:
FORMA Design

Interiors:  
Meridian Interiors

Sales Office:
Meridian Interiors & 
Display Graphics

Signage:
Outdoor Dimensions

Landscape:
Collaborative West

Villa Metro TRI Pointe:
Sendero at Rancho 
Mission Viejo
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2013 SoCal
Award Winners

Category 48 
Community of the year with a sales price 
OVER $1 Million

Category 48 
Masterplanned community
of the year

Builder:
Pardee Homes

Marketing Director:  
Matt Sauls

Ad Agency:
Greenhaus

Architect:
Bassenian Lagoni 
Architects

Developer:
Rancho Mission Viejo

Marketing Director:  
Nadine Corrigan

Ad Agency:
Greenhaus

Interiors:  
Pacific Dimensions

Sales Office:
LunaPearl Studio

Signage:
Outdoor Dimensions

Landscape:
SJA

Alta Del Mar Rancho Mission Viejo
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In the Service of Orange County

MORE OPPORTUNITIES FOR REAL 
ESTATE PROFESSIONALS & HOME 
BUILDERS THAN EVER BEFORE

SATURDAY | New Homes

SATURDAY | OC Homes

SATURDAY | OC Homes Estates

SUNDAY | Real Estate

DAILY | Business

3RD SUNDAY OF EVERY MONTH  
OC Home Magazine
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AN ADVERTISING SUPPLEMENT

SATURDAY, SEPTEMBER 21, 2013

Presented by Lee Ann Canaday, Dana Point, $5,999,000

Open House Sat 1-4PM

View this week’s cover homes online at ocregister.com/ochomessaturday
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California Paciic Homesis

celebrating

the

ModelGrand Opening of Casertain the Villages of Irvine’s®Cypress Village next Satur-day, September 28th. Home-buyers who have been eagerto tour the neighborhood’sprofessionally

decoratedmodel homes and garden-inspired landscape will soonhave the opportunity to beamongCaserta’sirst visitors

when they attend this specialevent. The inely appointedmodel homes and sales of-ice will open at 10 a.m. andwill offer visitors their irstlook at Caserta’s stunningtownhomes

and

stackedlats. For more informationand to begin the pre-quali-fying process online, visitwww.calpaciichomes.com.“There has been tremen-dous interest leading up to

the grand

opening

of Ca-serta, especially among pro-spective Irvine homebuyerswhose

priorities

includethe convenience of attachedliving and the vibrant, well-rounded lifestyle of CypressVillage,” said

Leslie Still-man, Senior Director, Sales&

Marketing

and

DesignCenter for California PaciicHomes. “Next

Saturday’sevent will be a great oppor-

tunity to explore Caserta’sinnovative designs irsthandand to meet with the neigh-borhood’s sales teamwhoareprepared toprovideguidanceabout the uniquely

differ-

ent loorplans available andthe home buying process.”During

Caserta’s ModelOpening, California PaciicHomes will also have salesagents

on-site

for

guests

Irvine’s

latest neighbor-hood from

Taylor Morrisonoffers a chance for homebuyers to experience the lat-est home designs from Tay-lor Morrison while celebrat-ing the heritage of the Irvinearea.

Springhouse

at

Pavil-ion Park offers a variety oftwo-story,

single-familyhomes from

Taylor Morri-son within a community thatdelivers the authentic charmof Orange County to everyhome’s doorstep.

Located

near

OrangeCounty Great Park, Spring-house delivers a neighbor-

hood

of homes that pro-mote community and offersought-after amenities likeaccess to award-winning Ir-vine Uniied School Districtschools.

With a variety of homedesigns that it the

mod-ern buyer’s needs and theamenities and

recreationalopportunities

that OrangeCounty home buyers crave,Springhouse

offers

TaylorMorrison

home

designsbuyers love in a communitythat harkens back to a timewhen

neighborhoods werethe fabric that built bondsamong California residents.

“It’s a neighborhood thatreally pays homage to allthat is great of Irvine - bothpast and present,” said PhilBodem, president of Tay-lor

Morrison’s

SouthernCalifornia division. “We’reproud to be a part of this dy-namic community.”

A

total of 83 homes willbe built by Taylor Morrisonin Springhouse at PavilionPark, relecting a refreshingapproachtoCalifornialiving.The

two-story,2,161-square-foot

Resi-dence 1 at Springhouse of-fers plenty of space for en-tertaining, especially when

factoring

in

the

home’soutdoor room

with optionalbi-fold doors, which opensthe space up to the cozy din-ing room/great room

space.Upstairs, the master suite in-cludes a large walk-in closetand master bath while twoadditional

bedrooms

but-tress the homes second-loor

Open at 10 a.m.

First look at Caserta’s

stunning townhomes

and stacked flats.

A variety of home

designs that fit the

modern buyer’s

needs with amenities

and recreational

opportunities.

See Caserta | INSIDE

See Springhouse | INSIDE

Toll Brothers, the nation’sleading

builder of luxuryhomes, will host Toll Ad-vantage Days from

Sept. 21to 29. Stop by their South-ern California communitieson

Saturday, Sept. 21

orSaturday, Sept. 28 from

11a.m. to 2 p.m. to “meet thebuilder” and get a glimpse

behind

the

scenes to

seehow

Toll Brothers marriesfabulous

luxury

designswith outstanding quality andvalue.

“Everyone wants to savemoney – especially with apurchase as big and impor-tant as a home,” said JimBoyd, Regional President

for Toll Brothers. “Howev-er, many home buyers willalso

unwittingly

wind

upcompromising

quality

andvalue along the way, unlessthey really do the researchand

ind

out what they’regetting for their money. TollAdvantage Days helps buy-ers to get an up-close-and-

personal look at what build-ing a Toll Brothers home isall about, and I’m

certainthey’ll come away knowingthat this is the builder to be-

lieve in,” he added.

Buyers

can

also

learnabout TBI Mortgage, a TollBrothers

subsidiary;

andperhaps

most importantly,

September 21 or

Saturday, Septem-

ber 28 from

11am

to 2pm

to “meet the

builder” and get a

glimpse behind the

scenes.

New home shoppers seek-inga large, newfamilyhome,close to the beach are com-ing

to

the master-plannedcommunity

of Brightwaterin Huntington Beach, wherethey discover a wide selec-tion

at Brightwater’s

Ca-pri, Seaglass and Azureneneighborhoods. More than

50

homes have been

pur-chased here, and addressingthe

high

demand, builderWoodbridge Paciic Groupis making new homes avail-able in ongoing releases atthese three neighborhoods.Capri,

Seaglass

andAzurene

feature

11

newhome designs. Living spaces

range

from

approximately1,992 to 2,685 square feet atCapri; 3,192 to 3,732 squarefeet at Seaglass; and 3,751 to4,764 square feet atAzurene.

11 new design choic-

es to homebuyers

seeking new, ocean-

close residence.

Spacious floorplans,

indoor/outdoor living

and personalizing

selections underscore

the lifestyle appeal of

these new homes.

The single-family

homes at Colibri

provide living spaces

ranging from

1,875

square feet to 2,323

square feet priced

from

the $760’s.

Cambria’s three

model townhomes

offer stylish floorplans

that range from

ap-

proximately 1,503 to

1,690 square feet.

Priced from

the high

$500,000

See Brightwater | INSIDE

See Colibri | INSIDE

See Cambria | INSIDE
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Cambria,IrvinePaciic®’snewest neighborhood in thepopular Village

of Stone-gate, provides the

perfectopportunity to take the irststep

towards

homeowner-ship. These townhomes arebig on style and value, andprovide roomy loorplan de-

signs perfect for young andgrowing families.

“Cambria provides irst-time homebuyers and youngfamilies with a great oppor-tunity to enjoy the uniquelifestyle found in the Vil-lage of Stonegate,” said TomVeal, Vice President of Resi-

dential Sales and Marketingfor Irvine Paciic. “Attrac-tive home prices combinedwith

open

loorplans

thatemphasize casual living andindoor-outdoor

entertain-ing, make

Cambria

very

Ryland Homes, a nation-ally recognized builder thathas

changed

homebuyers’perspectives

of

SouthernCalifornia

living, is

nowselling at an incredible newcommunity within the Vil-lages of Irvine®. Colibri atPortola Springs offers sen-sational,

new

single-fam-ily homes priced from

the

$760’s.

Colibri at Portola Springs,Ryland

Homes’

irst-everIrvine

community,

offerscharming courtyard homesreminiscent of California’srich

heritage. The

single-family

homes

at

Colibriprovide living spaces rang-ing from

1,875 square feetto

2,323

square feet with

up to 5 bedrooms, up to 4baths and

a 2-car garage,while also offering graciousgreat

rooms,

downstairsbedrooms,

bonus

rooms,California rooms and more.These

breathtaking

homesare located mere steps from

who are interested in acquir-ing more information aboutthe builder’s upcoming Ir-vine neighborhoods, Luna,opening soon in the Villageof

Portola

Springs®

andJade Court in Cypress Vil-lage opening this November.Caserta’s

selection

ofelegant

townhomes

andstacked

lats

will

rangefrom

approximately

1,165to 1,810 square feet. Floor-plans will include 2

to

3bedrooms plus a loft, 2 to3.5 baths and 2-car attachedgarages. Four stylish

andcomfortable home designswill offer spacious interiors,

why Toll Brothers is one ofthe most inancially stablehome builders anywhere, sothey can have the peace ofmind.

----------------------------------To take advantage of thespecial savings that will beoffered

through

the

eventfor a very limited time, buy-ers must make

a

depositbetween Sept. 21 and 29.Special Toll Advantage Dayofferings

will vary

amongcommunities,

so

buyersshould

contact their com-munity of interest to learnmore.

This

is

not an

offeringwhere prohibited by law.
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View this week’s cover homes online at ocregister.com/ochomessaturday
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Presented by Don Quinn

Huntington Beach

$949,900

Presented by Team Birgitta and Chris

Huntington Beach

$1,125,000

Presented by Howard & Geri Breen

Huntington Beach

$1,050,000

Construction is back. Andthat leads to the inevitable de-bate about the cost and logic ofbuilding codes.
Yes, imperfect regulations ex-ist. It’s a certainty that manyconstruction rules add to thecost of ownership or rental hous-ing or for structures that housebusinesses. In fact, a new statelaw requires regulators to pon-der the cost of new buildingcodes.

But please don’t tell me thatpublic safety costs are an over-whelming burden or that over-sight of building planning, con-struction and maintenance issomething that is best left to thepressures of the marketplace.It was 102 years ago on Mon-day that a New York high-risegarment shop quickly turned in-to a killer inferno. The TriangleShirtwaist Factory Fire killed146 people that day, including mygreat-aunt, Fannie Lansner.

Newspaper accounts and courtrecords show that the 21-year-old shop steward was a heroinewho helped her co-workers tosafety. That selfless action likelyresulted in her being trapped inthe flames, leading her to jumpto her death.
The Triangle Fire and otherindustrial horrors of the early20th century proved a need forbetter understanding of howemergency exits could be uti-lized to get occupants of burningbuildings – especially high-rises– out to safety quickly.The Triangle Factory, on the

eighth through 10th floors of thehigh-rise, was jammed with sew-ing equipment and had limitedexits, making escape difficult.The unthinkable disaster, whichdrew global attention to buildingsafety, led to relatively revolu-tionary changes in the regulationof building design, constructionand operations. Bob Wible, a Virginia con-struction consultant who’sworked with both builders andregulators, says building codesare far better today than theywere a half-century, or century,ago.
His big issue, in the current eraof tight local government bud-gets: “It all comes down to howyou enforce it. ... We face poten-tial problems if we have inade-quate staff to enforce what is onthe books.”

To be fair, a good chunk of the 

Building codes area life-saving legacy

JONATHAN LANSNERREGISTER COLUMNIST

SEE LANSNER ● PAGE 2

SUNDAY, MARCH 24, 2013REAL ESTATE

Shirley Evans has spent thepast month searching foran apartment while livingin a Huntington Beach motelroom. 
No one, she says, will rent toher and her five cats.“I’m homeless and looking fora place,” Evans says. Her plight is one of the moreextreme examples of how tough itis for renters to find decent,affordable Orange County hous-ing in today’s market.Keely Glidden and Mike Deonspent two months searching for

an apartment so they could moveout of his parents’ Irvine home.Out-of-work teacher ClaytonSquires is moving to Mississippipartly because he and his wifehad to take in a roommate to af-ford their Irvine apartment.And Jeff Harris of Costa Mesa,a sales associate at Home Depot,ended up looking at a mobilehome after failing to find a studiohe likes during a 2½-monthsearch.
The number of renters is onthe rise in Orange County, partlybecause of increasing employ-ment, and partly because somany homeowners lost theirproperties in the housing crash.

Toss in tight mortgage standardsand low inventory of homes forsale. The county’s rental occu-pancy rate now stands at 95.8percent.
The number of rentals isn’tkeeping pace with demand.U.S. Census estimates showthat Orange County renters in-creased by 15.2 percent from2005 to 2011. But rental homes inthat period increased by just 11.4percent.

As a result, vacancies havedropped, rents have gone up andcompetition among house andapartment hunters has gotten in-

JEBB HARRIS, ORANGE COUNTY REGISTER

After two months ofsearching, Keely Glid-den and her husband,Mike Deon, finallyfound an affordableapartment in anOrange fourplex. 

THE SEARCH GROWS TOUGHER Renters
looking for
affordable

housing in
Orange

County face
high prices,

low supplies. 

SEE RENTALS ● PAGE 1 0

By JEFF COLLINSORANGE COUNTY REGISTER

A house on Newport Beach’s exclusive Bay Island, accessible only byfootbridge or boat, was designed by thearchitect of the famed Ahwahnee Hotelin Yosemite. Page 8

A view of Newport Harbor from the porch at 20 Bay Island.

HOT HOMES

By FOOTBRIDGE or BOAT

MARILYN
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REGISTER
WRITER

Vacancies
Rental vacancy rates in Orange County, 2005 to 2011:

Source: U.S. Census Bureau
The Register
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INVESTING LOCALLY: Green Automotive Co. has agreed to sell

up to $3 million in stock to a Newport Beach investor. Page 2

MADE IN O.C.
TODAY’S 

FOCUS

WEDNESDAY, MARCH 27, 2013BUSINESS

In the lofty confines of biochem-istry laboratories and the rarefiedworld of peer-reviewed journals,scientists with bigbrains have used themap of the humangenome to demon-strate that breastcancer is not a singledisease, but rathermany different dis-eases – each onebearing its very owngenetic fingerprint. This heady princi-ple has revolutionized how oncolo-gists view and treat breast cancer. It has also triggered trench war-

fare in the oncological marketplace,where two young companies are en-gaged in heated battle for financialand intellectual advantage. Whiletheir laboratory scientists studious-ly apply genomic principles to pro-duce test results that can deter-mine the future course of a woman’sdisease, their executives and chiefmedical officers are taking aim atone another, each company dismiss-ing the other’s methods amid a bliz-zard of claims and counterclaims. Agendia, a Dutch-born companywhose executive offices are housedin the immaculate neighborhood ofhigh-tech labs and auto dealershipsthat straddles Bake Parkway in

south Irvine, is one of those compa-nies. It sells a test that analyzes thebehavior of 70 genes it says are themost closely associated with deter-mining whether a breast tumor, ifuntreated, will ultimately colonizeother parts of a woman’s body. The results show early on wheth-er a given breast-cancer patientruns a low or high risk of her diseasespreading – an ultimately incurableevent known as metastasis. Agen-dia’s test, known by the brand nameMammaprint, is increasingly usedby oncologists, who say it is a valua-ble tool because it can help them de-

PHOTOS: JEBB HARRIS, ORANGE COUNTY REGISTER

At Agendia in Irvine, lab manager Vu Nguyen displays a slide with spaces capable of containing molecules of ribo-

nucleic acid to be tested from eight cancer patients. Each oval may contain 4,000 to 5,000 genes. LOFTY SCIENCE,TRENCH WARFARE

BioinformaticianKristina Dill shows acomputer screendisplaying the results ofa breast cancer patienttissue scan that usescolored dots torepresent the amount ofcertain genes present in
the sample. 

Two companies
go head to head
in the battle over
genome testing
of breast cancer. 
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SEE AGENDIA ● PAGE 3

MORE ON BREASTCANCER TESTSWhile FDA approval isnot required forlaboratory-developedtests such as
Mammaprint andOncotype DX, the lackof direct regulation isa “recognized

problem.” Page 3

Our periodic accountingof business trends todaytracks the housing revival. MINUS: What aredevelopers waiting for? The government’snew-home sales data is, atbest, volatile. So instead ofworrying about Tuesday’sreport of a modestJanuary-to-February dipin buying, let’s look atlonger-run patternsinvolving supply – theratio of newly builtresidences ready to sell tothe current sales pace. This measure trackshow long it theoreticallywould take to sell theentire inventory. It’s runbelow five months sinceFebruary 2012. The lasttime that inventory wasbelow five months?December 2005. Please,note that in mid-slump,from March 2008 throughApril 2009, new-homesupply ran above 10months. 
You’d think tight supplywould signal a buildingboom, noting that in thepast half-century thismeasure averaged 6.1months. But Americanbuilders are cautious.Look at the NationalAssociation of HomeBuilders’ own industryconfidence measure. It’sdipped for three monthsafter an eight-monthwinning streak.NAHB’s chiefeconomist, David Crowe,tried to explain builderreluctance by saying,“Constraints on borrowercredit, higher buildingmaterial prices and alimited supply of labor andbuildable lots hold back amore robust recovery.” PLUS: Builders aremissing out on shopperswilling to pay up. The much-discussed-but-tardy S&P/Case-Shiller home-price indexeswere released on Tuesdayfor January. Thesebenchmarks tell us thatselling prices of old homesin 20 key U.S. marketsrose 8.1 percent in a year.It’s a broad upswing as all

20 of those markets hadprice gains in the pastyear, from up 23 percent inPhoenix through a 12percent gain in LosAngeles and Orangecounties to a slim 0.6percent advance in NewYork. 
It’s no anomaly, as theS&P 20-city index has nowrisen for eight consecutivemonths on a year-over-year basis; the index justenjoyed its biggest yearlygain since 2006 and is at a28-month high. 

S&P’s index chief,David Blitzer, says it’slittle surprise as,“Economic data continuesto support the housingrecovery.”
EQUALS: Why should youcare? 

Economists at IHSGlobal put the reboundinto worthwhile context,writing that “rising homeprices are setting thestage for a pickup ineconomic growth.Household real estatewealth increased by $1.4trillion in 2012, accordingto the Federal Reserve – aplus for consumerspending. Higher homeprices lifted more than 1.7million homeowners abovethe underwater mark in2012, according toCoreLogic – a plus forboth these homeownersand their creditors. Higherhome prices are boostingproperty tax receipts – aplus for strapped state andlocal governments.Finally, higher homeprices are making it moreprofitable again to buildhomes – a plus forhomebuilders,construction workers, andfurniture and appliancemakers.”

SCORECARD

Builders missingthe housing party?

JONATHAN LANSNERREGISTER COLUMNIST

MARKET
RECAP

10-year
Treasury:
Close: 1.9 1% 
Change: -0.0 1

Oil per
barrel:
Close: $96.34 
Change: +$ 1.53

O.C. gas
prices:
Gallon: $4.078
Change: -0.005

Dow
Industrials
Close: 1 4,559.65Change: +1 1 1.90

MORE ONPAGE 5

Nasdaq
Index
Close: 3,252.48
Change: +1 7.1 8

S&P 500
Index
Close: 1,563.77
Change: +1 2.08

$6.5 MILLION RAISEDEmiSense Technologies in Ladera Ranch has
raised $6.5 million in its third round of outside
funding. The company, which has operations in
California and Utah, develops smart sensors for
clean emissions. The sensors are used in
fuel-adaptive engines to ensure cleancombustion, the company said.Page 2

WELLNESS PLANSCompanies are offeringemployees incentives to makechanges to improve theirhealth. Some companiesimpose penalties. Wellnessprograms are likely to increasein popularity. Page 4

STOCKS RISE
Stocks surged, lifting the Dowindustrial average to a recordand the Standard & Poor’s 500index less than 2 points fromits all-time closing high, afterthe release of economic datathat showed improvement inhome prices andmanufacturing. Page 5

MORE INSIDE

SAN BRUNO ● Wal-MartStores, the world’s largestretailer, said Tuesday thatit’s going to set up lockers inabout a dozen stores so thatshoppers who order on itswebsite can pick up theiritems without having towait in a checkout line. The test, which is beingconducted during the sum-mer in an undisclosed mar-ket, is part of Wal-Mart’sstrategy to offer more con-venience for web shoppersto make their purchaseswherever they want. Wal-Mart officials dis-closed the test at a mediaevent at the company’s

global e-commerce officesin San Bruno. Wal-Mart,which is based in Benton-ville, Ark., is using the one-day event to showcase howit’s meeting the growingchallenge of fending offcompetition from online ri-vals eBay and Amazon.com. 
The discounter also is fol-lowing its own customers.More than half of Wal-Martshoppers have smart-phones. And one third ofWal-Mart’s online trafficcomes from mobile phones. Over the past year, Wal-Mart has been launching anumber of initiatives thatmerge its online business 

Wal-Mart tests in-store lockersfor orders purchased online 
Retailer hopes system will offercompetitive edge against Amazon.By ANNE D’ INNOCENZIOTHE ASSOCIATED PRESS

SHUTTERSTOCK.COM

SEE LOCKERS ● PAGE 2
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